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a design & art director
an all-round 360 designer

a product and visual designer
an average drummer




PawaPay
2026 .
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Touch Point: Branding, Marketing

As Lead Designer for PawaPay’s
2026 rebrand, | shaped the overall

creative vision across brand, :
i ol

marketing, and UI/UX, delivering a - = ™
cohesive, scalable identity that
strengthens trust and recognition

across all touch points.

pawapay.io e
= e @0Q %D

8o TSTOS
L LI

O PG

Instrument Sans
Regular, Medium,
Semi Bold, Bold
AaBbCc0123
SEEx+=N




Celonis

Location: Munich, Germany

Touch Point: Branding, Marketing, Event

Its really overwhelming and im not
sure where to start with this
masterpiece. What i can say is this
is what happen when i have a
freedom of creativity. From
branding, marketing design to

event.. | love this baby!

celonis.com

Celosphére 2021
Block, and the First Wave o
Sessions Announced!

ONCE YOU DIVE
INTO DATA, YOU'LL
NEVER GO BACK.
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celosphere
2021

Don’t miss the
keynotes

Mark your calendar

Sneak Peck: 4 Tech Inncwations Process
Gaeks Can Expect st Celosphere CHCHRnEre ks Aot Lt an evenl




CRUISE GET CRUISE.

Location: Remote

Touch Point: 360 branding A new ride
owqits

The first self-driving service car wanted
a fresh look that reflected its bold,
elevated, and light personality. | helped
redesign their web experience, applying
their brand colors across reusable
modules that maintained a cohesive feel

while avoiding repetition, creating a

dynamic and engaging web presence.

Great tech by
great people
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Make practical magic =y

The best work of your coreer con hoppen hara.

It's why we do things differently — to suppart
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Teneo Protocol

Location: Austria, Germany
Touch Point: Branding, Marketing,
Product Growth, UIUX

| craft unified brand experiences across print,

digital, and interactive touchpoints,

v

transforming ideas into intuitive visuals that YOL:;M—IS
strengthen identity and elevate dev, agents YO““"“rds

and user engagement.
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ARMIS

ARMIS.
Location: Remote
Touch Point: 360 Branding ARMIS AR
armis was looking for a big rebrand 104

however, they wanted to get there in

872

small incremental changes. i kept

the rebrand classic, bold, timeless,

approchable, and easy to implement

with small alterations to their current 872

assets

identity.

Secure every asset.

AR
0 ,

Samsung See every

ARMIS.  ARMIS.




Study Smarter

Location: Munich

Touch Point: Branding, lllustration, UIUX

StudySmarter is a learning platform
designed to empower students to achieve
their educational goals. As a Senior
Graphic Designer on the educational app, |
design intuitive UI/UX, engaging visuals,
and interactive elements that enhance the

overall learning experience.

studysmarter.de

n Lektion 1 n Lektion 2

)

SRS -2 c" von Amerix

etwa 28 Mal so gro wie Deutschland. Bei den
USA handelt es sich um eine sogenannte

prasidiale, fdderalistische Demaokratie,

Prasidial bedeutet, dass der Prasident
oder die Prasidentin das Staatsoberhaupt
und der Regierungschefin ist.

C;_?" StucyGmorter Lemishatie finden ber die ips Eraaguncen Login

Die all-in-one
Alles auf einen Blick. Bleib
Lernplattform. orgesiitact et hor

Alle Tools & Lernmateriallen filr maximalen Erfolg
beim Lernen - in einer App.

fg m 30 Millionen +
& 3 mtaen St marter

ERKLARUNGEN.

Designed to make StudySmarter
learning easy.

Helloe Maya!

Dally Tasks

Today

Revitw +10 Blology 161 flashoarss.




Nike
Hooplife

Location: NYC + Remote

Touch Point: Digital + App

Nike Hoop Life is an ambitious project
from Nike to develop an app focusing
on Basketball training. | led the creative
direction and digital design, crafting a
bold, youth-driven visual identity

across the app and campaign.

| translated the energy of basketball
culture into a cohesive, engaging

digital experience.

BMALL FORWARD =

' | PLAY CASUALLY POINT GUARD

Give & Go Hace




Salesforce

Location: Remote
Touch Point: 360 Branding

Salesforce—a brand full of
character (pun intended). | had
the privilege of redesigning and
redefining Salesforce’s digital
landscape, enhancing the
brand’s look, feel, and user
experience, along with
contributing to other exciting

projects.

primary kit

@ Prodect  Bewurces  Suppent  Company

Welcome to
all-digital,
all-encompassing,
all-smiles service.

salesforce

Was ist |
Salesforce? 5

einfach erklart

Grow Your Small Business
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Uniglo
Location: NYC

Touch Point: Print, Digital, Film
WITH HOW

ANT TO BE

SEEN.

Uniglo needed an expansive 360

campaign with a strong digital focus to BEGIN_S

introduce their unique brand to American WI TH i
culture. The goal was to blend Japanese

craftsmanship and devotion to perfection A FLY .\
with America's love for tailored denim and ‘ ; .. WAYS
quality apparel, creating a seamless ", . 10

fusion of both worlds. g %’E{IR
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Trad.fi

Location: Remote TI'CI d =
Touch Point: Branding, Marketing,
TradF;

TradF:

TradFi is a modern financial brand that transforms complex ideas into
clear, intuitive experiences. Through a bold yet minimal visual system,

the identity balances trust and innovation, creating a cohesive TradF TradF:
i i
presence across digital, print, and interactive touchpoints. '

Logomark

F
F)

This is a title, itis a
title, dont forget the
title

Trad.fi podcast title,
listen in on this

placeholder
Trad.F: Trad.R G
Trad.fi partners A | This is a news title, it This is a title, it isa title,
with placeholder A is a news title, dont dont forget the title
company SN forget the title

Trad.F

Trad.Fi " = : Trad.F



Maybelline

Location: Remote

Touch Point: App Design

SMILE, LISA! ONE LAST
i THING GET MORE

. . - SNAP A SELFIE AND SELECT 1
| designed Trad fi, a Bitcoin-backed A LOOK YOU LOVE TO HELP PRINES M
1 1 US&JRATEWPHDFILE FOLLOW ON INSTAGRAM +1
fintech platform, leading end-to- A
. FOLLOW ON YOUTUBE +1 WDW W”H FULL
end product design across web and BROWS

FOLLOW ON TWITTER »1

mobile. | focused on creating clear, A
intuitive UX and visual Systems that FOLLOW ON FACEBOOK +1
simplify complex crypto and lending

. _ ALEERDY AMENBER? LOGIN . s IR
workflows while building trust and ;

CREATE AN ACEDUNT

usability for modern financial

products.
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Mercedes-Benz

Location: Stuttgart + San Francisco

Touch Point: Digital + Redesign

| contributed to the development of the
new visual direction for Mercedes-Benz,
applying the refreshed brand language
across multiple touchpoints. My role
focused on translating the premium
identity into cohesive digital and
physical experiences, ensuring
consistency, clarity, and a refined

aesthetic across every interaction.

R Cearw [

SUBSCRIBE

Mercedes-Benz USA

e likos s | Inllke

MANUFACTURING
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 brightspesd s i s [

In th news o o b o s i s

Brightspeed . . No contract.
Location: Remote - F Strin95o

Touch Point: Branding & Social Media ' hard

9ellngs. J |

bt i imisenet And ware en s

Working on Brightspeed gave me the
chance to help shape and elevate the GRAPHIK CONDENSED EXTRA-LIGHT

brand'’s visual identity. | refined brand GRAPHIK CONDENSED BLACK

guidelines, developed campaign

concepts, created storyboards, directed
photoshoots, and designed social .;-:;s ((.,) M mo ﬁ
content — building a bold, cohesive

system that brought clarity and

confidence to every touchpoint.”

#wit and peligl
Brighespred imenmat services in your aa

Watch the game via your
internet with confidence.
Connectivity is 3-4x
faster on WiFi 6.
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internet.
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NUSA CANA

Location: Melbourne + Bali

Touch Point: 360 Branding

when Nusa Cana came to me with 3
different cultures as their
background i was so thrilled! How to
represent Bali, Hongkong and

Melbourne as a brand?

as you can see!

INSPIRED BY
THE ISLAND OF THE GODS

~

e
m

NUSA CANA

TROPICAL ISLAND RUM

FROM SUNSEY
24w JUNE

JOEY FITIGERALD
Do 00K

@hello_joey_
@dancook84

¢ J-’VJ 3

ND VIBES
'ls?bﬁlNg’ ECIALS

Eb BY
THE ISLAND OF THE GODS

NUSA CANA

TROPICAL ISLAND RUM

NUSA CANA

TROPICAL ISLAND RUM




MRS SIPPY

Location: Bali
Touch Point: Off and On-Line

Being a Mediterranean-inspired oasis,
Mrs Sippy is Bali's local haven for anyone
in pursuit of sun, sand, salt, and good
times. | helped Mrs Sippy to create a
series of digital posters as promotional
tools. The goal was to design posters
that sends a genuine experience to the

audiences.

| wessowr

MRS SIPPY
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6 August | Midday ¢ Midnight
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Rome
Blockchain
Labs

Location: Miami + Calgary + Remote

Touch Point: 360 Campaign + Digital

As a Brand & Graphic Designer at Rome Blockchain Labs, |
orchestrated a 360-degree visual identity that fused a

classic aesthetics with modern fintech innovation.

I led the end-to-end design of cross-channel campaigns,
creating high-impact digital assets, interactive content,

and event branding.

I rimake blockchain
experimentation practical

Bl E DEXs, CEXs, a PPs. Security

e fut

RBL
PERIMENTS




Samsung

Location: US + Remote

Touch Point: Digital + TV + Print + Branding

I had the exciting task of working on
the branding for Samsung’s Olympic
Games tagline, "Do What You Can't,”
along with other brand properties,
including the 2019 site and various

product launches.

Exclusive

= i
you.

’ =

; A

Choose yours.

S —

E;bress yourself.
In any app.

...\/

The reviews are in.

Charge how
you want to.
On the charger
you want to.




Ceuro

Location: Remote
Touch Point: 360 branding

C-uro's was in need of a fresh look
and feel. It was a fun project bringing
their new brand to life with earthy
bold tones, balanced photography,
complementary typography, and
minimalist packaging, creating a

strong and cohesive visual identity.

Typeface. algh Man rope = ‘

|z a variable sans-serif which balances an B " B
abundarce of pracision with subtle notas of i g I
playfulness. It clearly holds its weight in

different sizes

i il Reqular ~ Bold
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Dig itql & Conventional design is textbook! | create concept art that turns ideas into stunning visual. pment for games,

film, and digital media, with a focus on strong composition, color, and readability. ®:i love experimenting on

Conce pt Art digital and concept art. Another way to fill my free time but good that Rome Blockchain Labs gave me one of
their product to explore!

@

[ OFFICIAL PAHTNERSHI

ROME TERMINAL

BECOME
THE MASTER
OF ROME
TERMINAL
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