Hi, T om

Ryan

a design & art director
an all-round 360 designer

a product and visual designer
an average drurmmer




Teneo Protocol

Location: Austria, Germany
Touch Paint: Branding, Marketing,
Product Growth, LIUX

| craft unified brand experiences across print,
digital, and interactive touchpoints,
transforming ideas into intuitive visuals that
strengthen identity and elevate dev, agents
and user engagement.

Agents paying Agents

Autonomous. Real time.

Live today.
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Teneo Protocol

Touch Point: Investor Deck

L teneo

The Largest Network
of Al Agents




PawaPay
2026 _— _— =

Location: kemcte

Touch Peint: Branding, Marketing

As Lead Dasignar for PowoPay's
2026 rebrand, | shoped the overall =
cradtive vigion across brand,

marketing, and UIfUX, delivering a
cohesive, scalable identity that

strengthens trust and racognition

across all touch points.
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powapay.io

Instrument Sans

Regular, Medium,

Semi Bold, Bold
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Meobile money is digitizing
payments and commerce

PawaPay | ceross At

2024 P

Touch Peint: Presentation

o GEn E

Mobile money is
simple, secure, and
proven

Mabile maney is
digitizing poyments and
commarca across Africa

World-class support and

customer satisfaction . \ puwupny
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Celonis

ONCE YOU DIVE
Lecation: Munich, Garmany INTO DATA, YOU'LL
Touch Point: Branding, Marketing, Event NEVER GO éﬁCK.

Its really overwhelming and im not
sure where to start with this
masterpiece, Whaot i can say is this
is what happen when i have a
freedom of creativity. From
branding, marketing design to
event.. | love this baby!

celonis.com

Don't miss the
kaynotes

St PO & FRCR O FTRaea |

Eoras Cam Tyl o8 G g



Celonis Expo

Teuch Point: Prezentation

celonis

Celonis Unveils
Industry’s First
Execution
Management
System

JF

Meet the
Celonis
EMS

elonis Process Intelligence

calonis




Pattem

F uttern Expert advice &
Top investing tools
Agency: hovos

Touch Peint: Branding + Presentation

Roboadvisors
have arrived,
but they just
aren’t enough.




Mercedes-Benz

T
Location: Stuttgart + San Francisco H‘"hﬂf JD” A
Touch Peint: Digital + Redesign

a

| contributed to the development of the
new visual directicn for Mercedes=-Benz,
applying the refreshed brand longuage

across multiple touchpoints. My role

focused on translating the premium

identity into cohesive digital and

physical experiences, ensuring

consistency, clarity, and a refined

oesthetic across every interaction.
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CRUISE GET CRUISE.

Location: Remote

Touch Point: 360 branding A new ride
awaits

- -

Thi first salf-driving service car wanted a  Cruise
a fresh look that reflected itz bold,
aelevated, and light personality. | helpad
redesign their web experience, applying
their brand colors across reusable
rnodules that maintained a cohasiva faal
while avoiding repetition, creating a
dynamic and engaging web presance.

Great tech by |
great people

Open Positions «_
£



Study Smarter - -

Die all-in-one
Lernplattform.
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StudySmarter is a learning platform SR =
designed to empower students to achieve =

Location: Munich
Touch Point: Branding, llustration, UIUX

their educational goals. As a Senior
Graphic Designer on the educational app, |
design intuitive UI/UX, engaging visuals,

and interactive elements that enhance the

overall learning experience,

studysmartar de ERKLARUNGEN FOR
JEDES THEMA.

ANPASSEARE
ERKLARUNGEN.

Designed to make
learning easy.




Brightspeed ® ®
No contract.
Lecation: Remote - N stri ngs.
hard

Touch Point: Branding & Sccial Medio

Working on Brightspead gave ma the
chance to help shape and elevate the GRAPHIK CONDENSED EXTRA-LIGHT
brand's visual identity. | refined brand GRAPHIK CONDENSED BLACK e

guidelines, developed campaign

concepts, created storyboaords, directed

photoshoots, and designed social ? (l'l‘} @ -D- $ ﬁ

content = building o bold, cohesive
systern that brought clarity and

confidence to every touchpaoint.”
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‘watch the gorme via youe
imernes with confidence
Connectiity is 3-4x
foster on WiFi &

Wecan
RS . Gmestind
Or you can have... the worldina




Ceuro

Typeface. -
Location: Rermote . Mar‘mpe ) ..!-q l 1.!-.
Touch Point: 360 branding Y ' '

Ceura's was in need of o fresh look
and fesl. It was a fun project bringing

thieir new brand tao lite with earthy

bold tones, balanced photogrophy,
complementary typography, and
rminimalist packoging, creating o

strong and cohesive visual identity,




Nike
HooplLife

Location: NYC + Remote

Touch Point: Digital + App

Mike Hoop Life is an ombitious project
from Mike to develop an app focusing
on Basketball training. | led the creative
direction and digital design, crafting a
bold, youth-driven visual identity

across the app and campaign.

| translated the energy of bosketball
culture into a cohesive, engaging
digital experience.
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ARMIS

ARMIE.

Lecation: Remote

i - ATIparS.
Touch Point: 360 Branding ARMIZ. e
armis was looking for a big rebrand 104

however, they wanted to get there in

872

small incremental changes. | kept
the rebrand classic, bold, timeless,
approchable, and easy to implement

with small alterations to thair current

Iedertity. Secure every asset.

8-

See every
asset




Salesforce

Location: Remole
Touch Point: 360 Branding

Salesforce—a brand full of
character (pun intended). | had
the privilege of redesigning and
redefining Salesforce’s digital
landscape, enhoncing the
brond’s look, feel, and user
experience, along with
contributing to other exciting
projects.

primary kit

&

Was ist
Salesforce?
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Welcome to
all-digital,
all-encompassing,
all-smiles service.




Unigqlo

Location: NYC
Touch Peint: Print, Digital, Film

Uniglo needed an expansive 360 ]
campaign with a strong digital focus to - BEGINS

introduce their unigue brand to American
culture. The goal was to blend Japanese
craftsmanship and devotion to perfection
with america’s love for tallored denim and
quality apparel, creating a searmlass
fusion of both worlds.




Trad.fi —

Location: Remote Trad e
Touch Peint: Branding, Marketing,
TradF

TradF;

Tradfi is a modarn financial brand that transforms complex ideas into

clear, intuitive expariences. Through o bold yet minirmal visual system,

tha identity balances trust and innovation, creating a cohesiva Trqu:
prasence across digital, print, and interactive touchpoints.
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Maybelline

Location: Remote
Touch Point: App Design

| designed Tradfi, a Bitcoin-backed
fintech platferrm, leading end-to-
and product design across web and
miobile. | focused on creating clear,
intuitive UX and visual systams that
simplify complex crypto and lending
workflows whike bullding trust and
usability for modern financlial
products.
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DNE LAST
THIMG GET MORE
POINTS B0MW!
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NUSA CANA

Location: Melboume + Bali
Touch Peint: 260 Branding

whan Nusa Cand came to me with 3
differant cultures as their
background | wos 50 thrilled! How to
reprasant Ball, Hongkong and
Malbzourne as a brand?

s you can saa!

NUSA
CANA

TROPICAL ISLAND RUM

NUSA CANA _ § NUSA CANA
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MRS SIPPY

Location: Bali
Touch Point: Off and On-Line

Being a Mediterranean-inspired oosis,
Mrs Sippy is Bali's local haven for anyone
in pursuit of sun, sand, salt, ond good
times. | helped Mrs Sippy to create a
series of digitol posters as promotional
tools. The goal was to design posters
that sends a genuine experience to the
audiences,

BOTTOHLESS
BRUNCH

R AL BTSN

Sunday
T\aumlnlddtr & Midnight

o T e o e

MRS SIPPY

BAELT




Rome
Blockchain
Labs

Lecation: Miami + Calgary + Remote

Touch Point: 380 Compaign + Digital

A5 a Brand & Graphic Designer ot Rome Blockehain Labs, |
orchestrated a 360-degree visual identity that fused a
clossic gesthetics with modern fintech innowvation.

I led the end-to-end design of cross-chonnel caompaigns,

creating high-impoct digital assets, interactive content,

ond event branding.

HBL Partners{yELEL v Bl ]

experimentation practical




Samsung

Lecation: US + Remote
Touch Point: Digital + TV + Print + Branding

| had the exciting task of working on
the branding for Samsung's Olympic
Games tagline, Do What You Can't,”
along with other brand properties,
including the 2018 site and various

product lounches.,




Di itl:ll & Conventional design is textbook! | create concept art that turms ideos into stunning visual. pment for games,
g filrn, and digital media, with a focus on strong composition, color, and readability. %i love experimenting on
CDnce Pt Art digital and concept art. Another way ta fill my free time but good that Rome Blockchain Lobs gove me one of

thair product to exploral

ROME TERMINAL

BECOME
THE MASTER
OF ROME
TERMIMNAL




