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Ryan

an art director
a visual designer

an o.k skater
an average drummer

a tech and Al enthusiast




PawaPay PawaPay

PawaPay
2026

Location: Remote

Touch Point: Branding, Marketing, UIUX

As Creative Director for PawaPay’s
2026 rebrand, | shaped the overall

credative vision across brand,

marketing, and UI/UX, delivering a
cohesive, scalable identity that
strengthens trust and recognition

across all touchpoints. o GO®Q %%
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Teneo Protocol

Location: Austria, Germany
Touch Point: Branding, Marketing,
Product Growth, UIUX

Versatile 360° designer specializing in
branding, graphic design, and UI/UX. | craft
unified brand experiences across print,
digital, and interactive touchpoints,
transforming ideas into intuitive visuals that
strengthen identity and elevate dev, agents

and user engagement.
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ARMIS

Location: Remote
Touch Point: 360 Branding

ARMIS,

’ ARMIS.
ARMIS.

armis was looking for a big rebrand 104
however, they wanted to get there in

small incremental changes. i kept

872

the rebrand classic, bold, timeless,

approchable, and easy to implement

with small alterations to their current

872

assets

identity.
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Celonis

Location: Munich, Germany ONCE YOU DIVE
INTO DATA, YOU'LL
NEVER GO BACK.

Touch Point: Branding, Marketing, Event

Its really overwhelming and im not
sure where to start with this
masterpiece. What i can say is this

is what happen when i have a

freedom of creativity. From

) . . cemsphéi'ie'zdzﬁ'nnegn‘s: , Kei
branding, marketing design to Block, and the First Wave of Speakers and

i 1
event.. | love this baby! s e S e
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celosphere
2021

Don’t miss the

keynotes
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Geeks Can Expect at Celoaphere
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Study Smarter

B i b D s Y - ]
Location: Munich . .
Touch Point: Brandi d lllustrati SN Good day Alex!
ouch Point: Branding and lllustration Alles auf einen Bick. Bleib ood day Alex:
d Lernplatiform. organisirt und mofiviet, Y

Alle Tools & Lernmateriatien fiir maximalen Erfolg A
StudySmarter is a learning platform i o< A

- m 30 Millionen +
designed to empower students to achieve SRR e e

their educational goals. As a Senior

iology 101 flashcards

Learn +10 Biology 101 flashcards

Graphic Designer on the educational app, |

design intuitive UI/UX, engaging visuals,
and interactive elements that enhance the

overall learning experience.
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studysmarter.de JEDES THEMA.
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‘ Designed to make StudySmarter

_:.‘;Amﬂ won Amerika Ied rning easy.

etwa 28 Mal so groB wie Deutschiand. Bei den

USA handelt es sich um eine sogenannte
prasidiale, faderalistische Demokratie Hello Mayal
ity Tasks
Prasidial bedeutet, dass der Prasident
oder die Prasidentin das Staatsoberhaupt
und der Regierungschef*in ist.




Salesforce

Location: Remote & e
Touch Point: 360 Branding
Welcome to
all-digital,
Salesforce—a brand full of all-encompassing,
character (pun intended). | had all-smiles service.

the privilege of redesigning and

redefining Salesforce’s digital
landscape, enhancing the

brand’s look, feel, and user

.
experience, along with
S & 5
contributing to other exciting s
projects. . @, - . el
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Sceptre Liquid
Staklng Sceptre Liquid
Staking

Enm rewards ard keep Sguidity by staking
on Flars and #armsia [camng scon)

E=D o3

Location: Miomi + Calgary + Remote

Touch Point: Branding, ul/ux, Marketing, illustration

Sceptre provides stakers with the ability to utilize
their staked tokens effectively. Another product i
architected, brand and marketing for Rome

Blockchain Labs.
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Brightspeed

Location: Remote

Touch Point: Branding & Social Media

working on brightspeed gave me the chance to

help shape and elevate the brand’s visual identity.

i refined brand guidelines, developed campaign
concepts, created storyboards, directed
photoshoots, and designed social content —
building a bold, cohesive system that brought

clarity and confidence to every touchpoint.”
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Rome
Blockchain
Labs

Location: Miami + Calgary + Remote

Touch Point: 360 Campaign + Digital

As a Brand & Graphic Designer at Rome Blockchain Labs, |
orchestrated a 360-degree visual identity that fused a

classic aesthetics with modern fintech innovation.

| led the end-to-end design of cross-channel campaigns,
creating high-impact digital assets, interactive content,

and event branding.

m make blockchain
experimentation practical

Blo Xs, CEXs, anc ecurity

RBL
PERIMENTS




Tashi

Location: US + Remote
Touch Point: UIUX - 360 Branding

My core responsibilities would revolve
around product itself (UIUX), visually
communicating the brand’s value to
its target audiences typically include:
Branding & Visual Identity, Marketing
Collateral, Web & Product Marketing,
Social Media & Campaigns and Event

& Employer Branding
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Nike
Hooplife

Location: NYC + Remote

Touch Point: Digital + App

For Nike Hooplife, | led the creative
direction and digital design, crafting a
bold, youth-driven visual identity

across the app and campaign.
| translated the energy of basketball

culture into a cohesive, engaging

digital experience.
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pawa qu (® pawapay S

Location: UK + Estonia + Africa + Remote

Touch Point: 360 Branding + App .
pawaPay provides the

complete solution for

as an inhouse creative lead i led the

design team in creating a refreshed mobile money

ViSUOI identitYI |nC|ud|ng IOgO Grow your business with frictionless access to over 218m customers in 13

countries. With just one integration, you can manage everything from a

redesign, CO|OI’ pOlette Selection, Ond single portal and enjoy consolidated treasury, resulting in the lowest

overhead for managing mobile money.

typography, resulting in a modern
and cohesive brand image.
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Mercedes-Benz

Location: Stuttgart + San Francisco

Touch Point: Digital + Redesign

| contributed to the development of the
new visual direction for Mercedes-Benz,
applying the refreshed brand language
across multiple touchpoints. My role
focused on translating the premium
identity into cohesive digital and
physical experiences, ensuring
consistency, clarity, and a refined

aesthetic across every interaction.




Digital &
Concept Art

Conventional design is textbook! i love
experimenting on digital and concept
art. Good that Rome Blockchain Labs

gave me one of their product to explore!

ON

ROME TERMINAL

BECOME
THE MASTER
OF ROME
TERMINAL




